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0-14YEARS  196%
B 5-22verrs 6%
25-34 YEARS 10.9%
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CATEGORY AA SITES
45 -54 YEARS 14.8%

SITE AND LOCATION SIZE (M) POWER MON-SUN THURS-SUN ONE DAY

55 GAYEARS 128% AAl  KMART /KFC 4x3 YES $1100 N/A N/A

65-74YEARS 92% AA2  FOODCOURT 3%2 YES $1100 N/A N/A

75 +YEARS  6.7% AA3  CARPE DIEM CAFE 5%4 YES $1100 N/A N/A
CATEGORY A SITES

20] ] 24 Al SUZANNE GRAE 2%3 YES $990 N/A N/A

) A2 SANITY 2%3 NO $990 N/A N/A

TRADE AREA POPULATION A3 WILLIAMS 2%3 YES $990 $770 $330
CATEGORY B SITES

B KATIES 3%3 YES $880 $660 $275

JACKLYN OSBORN B2  TARGET / WALLACE BISHOP 3%3 NO $880 $660 $275

M 0413 200 045 MINIMUM WEEK BOOKINGS AND FEE LOADINGS
E josborn@ popupfirst.com.au B3 TARGET / ANGUS & COOTE 3X3 YES $880 $660 $275 WHILLL (PALY R OVIEVTAE AN DIECIENEIER:
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Disclaimer: The shopping centre described in thi
any tim ithout notice to users. Retail First does not warrant the content or accuracy of the information in this publication, in ing information sourced from third parties, and does not guarantee that any forward looking statement, image,
n this publication will actually occur. Retail First has taken all reasonable care when preparing this publication but accepts no liability from the use or reliance of the information. This publication was created in February 2021.

publication is managed by Retail First Pty Ltd. Whilst all reasonable efforts have been made to ensure the information in this publication is accurate and up to date, Retail First maintains the right to update or change




